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1. BHREGCHRIRAEDREEA X
1. Background and Processesy of CJK GC Joint Survey

20094 11R F1IEAPEAREBEES (VVIL) TRE
2009 Now. Proposal of CJK GC Joint Survey at First CJK Researchers Meeting (Seoul)
201018~  BEVIILEVEZ—D—F—vTDHEEETH B
2010 Jan. Start of discussion led by Seoul Research Center for the Global Compact
H fh&&Gcit B FAZE (CIK Global Compact Joint Survey)
H #J (Purpose):
R7OT7HBICHEITHEEGCOERRNRAZDTL. SEOEROXEE
BRET9 %
To provide an insight in the direction of East Asian companies’ involvement in
CSR initiatives and related issues and provide a future perspective

*t 2 (Target) :
HHEDGCSI{E%E GC participating companies among CJK countries
2010%3H26H-4A 140 BB HRIOEMEDEM (FRE-PEIFER)
2010 March 26 — April 14 Questionnaire of Survey (Extension of deadline by China & Korea)
[ (%) hE 59t (41%) / BA53%t (53.5%) / EFEE391t (41.5%)

Responses (%) China 59 (41%) / Japan 53 (53.5%) / Korea 39 (41.5%)
2010458 GCHERYNI—VIZTIhE=RE
2010 May CJK Survey Meeting hosted by GC China Network
201056238 GCU—4—XHYIYr2010NERINEE (Z21—3—)) THRERR
2010 June 23 Launch of Survey Report at Annual LN Forum, GC Leaders Summit 2010 (New York)



2. HRERGCHRIAEDHER
2. Results of CJK GC Joint Survey

H 7 (Japan)
XD EKIFH (Basi
(1) _IJ__ O)E ﬁ (BaSIC InfO) Automobiles & Parts
Bank
Basic Resources 5.7%
. . Chemicals 15.1%
GC% }JD E (Yea r to JOl N the GC) Construction & Materials
Financial Services
Food & Beverage 5.7%
2001 ‘ ‘ ‘ ‘ Health Care 1%
‘ ® f[E(China) B B (Japan) O & E(Korea) ‘ Industrial Goods & Services 34.0%
Insurance
2002 .
Media
Oil & Gas 5.7%
2003 Personal & Household Goods
Real Estate
2004 Retail 9.4%
Technology
Telecommunications
2005 Travel & Leisure
Utilities
2006 Others 11.3%
2007 |
HZ (Japan)
2008
2009 Large Enterprise 79.2%
2010

Public company

State—owned
company

Others




2. HBREGCHEIFHAEDHER
2. Results of CJK GC Joint Survey

(2) GC~MDZHN(UNGC Participation)

GCAMDZ M (UNGC Participation)

/N\—hkF—(Partners)

GCO-LN

m
AT 47 (Media)
ZFMith
i T T

‘l f[E (China) B B A (Japan) O & [F (Korea) ‘

[ZL\(Yes)

B2 (Specific Targets)

ARV

| —

GCEMMD A= 7 FJ (Who initiates?)

#EryF(CEO)

CSRiE%{% B (top
executives on CSR)
CSRIEL EIE(CSR
Department)

ZD1Hh(Others)

‘l f1[E (China) B HZA (Japan) O 8 [E (Korea) ‘

GCH O—/\JLEF~DZS N (GC Global Activites)

GCl)—%—X-HZvyMNGC
Leaders Summitt)

EFRAR b EEI

Event & Conferences)
GCHhiZi& & (GC Regional
meetings)

EEER R (WG)

Caring for Climate

CEOK~<>T—HCEO
Water Mandate)

Z D 1th(Others)

KL MB5E L (Unsure)

‘l f1[E (China) B HZ (Japan) O & [E (Korea)
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2. B ERGCHFEFHEDFFE

2. Results of CJK GC Joint Survey

(3) CSR~MDHX#H (CSR Engagement)

GCZ& /N MDCSR (CSR after GC participation)

KULMZFEFE(More

active)

JEF(Active)

ZALL (No %
Change)

SEFIZAEST (Less

active)

‘I f[E (China) B BZA (Japan) O & E(Korea)

ISO26000
AN Hishly
interested)
B0 (rtorestes [ —

BE1Lr %L (Not much
interested)

KL< MB57ELM Unsure)

| T T

‘I 1 [E (China) B H A (Japan) O #2[E (Korea)

CSREEI~DEE (Barrier for CSR)

FEDOA R (funding)

‘B /X B DEMER E(Understanding
among top executive & employees) ]

SHTOBHTR (Company #
awareness)

by 1% B D345 (Emphasis from top
management)

#HEDFRB DA B (Public awareness)

BAFMNSDZED A B (Governmental
supports)

AHIEJRDA B (Human resource)

/72N I DF B (Know—how)

Z DHh(Others) }

‘l f1E(China) B B (Japan) O §2[&E (Korea)

W77 DH{E (East Asian Values)

FEEIZ&RILD(Highly
probable)
1% 37 D(Most provable)

% DRI D(Moderately h

probable)
BE %75 LM (No connection)

‘l f1[E (China) B B A (Japan) O ﬁIEI(Korea)6




2. HRERGCHRIAEDHER
2. Results of CJK GC Joint Survey

(A) R T—7RILF —EDOAZI 1 =4 —3,3>(Stakeholder Communication)

EEGRT—O1ILE —(Important stakeholders)

Hhigh ¥t £ (Local communities)

NGO

|

B fF(Government) | |

%A (Employees)

FE#H & (Trade Unions)
HIEfE(Managers)

# E(Stockholders)

FEZE (Comsumers)

R 515E(Suppliers)
F=#t(Subsidiaries)
{&E#E& (Creditors)

7% & 13 (Competitors)

Y53 D H{E(Future generations)

Z Dfth(Others)

‘l fh[E (China) B HA (Japan) O §2[F (Korea)




2. HREGCHRFHEDHERE
2. Results of CJK GC Joint Survey

(5) COP (Communication on Progress)

COP® B (Purposes of COP)

- 1
(To introduce CSR activities)
ron: e —
( To enhance brand value)
T4 1595(To raceive feadback) h
e | —
(To show commitments toinvestors)

ZD4th (Others)

COPZEaIa=H~—avy—)LELTHEDAN

(No use for communication)

‘l HE (China) B BA (Japan) O &[E (Korea) ‘




2. HRERGCHRIAEDHER
2. Results of CJK GC Joint Survey

(6)B—AHILR YT —2%(Local Network)

GCLNIZ A of=¥H (Reasons why to join the GC)

%R EDRYET—F2 4 (Networking)

/239 (Know—how)

BARBAT—IRILE —EDaAZIa =5 —23> 0D

(Communications with stakeholders)

EEED/IN\—F— v TEEER T A< (Patnerships with UN)

BERIREREIDT- D5
(Platforms for policy making)

Z D {th(Others)

A—A)L - Ry T —=IIZFS ML TLVELY,

No participation in the local network.

|

‘l f[E (China) B B (Japan) O & [E (Korea) ‘




3. BRBRGCHERIFHEDHER ST
3. Analysis of CJK GC Joint Survey

ME2RBPBAEEESRIZEVNT2DOO9HNAR

Two analysis researches published at Second CJK Researchers Meeting

DEEEBRRF=HEUZICLBAIEZE(ZDLNT O
Prof. Miura (Nagoya University)
“CJK Survey on GC Participants: An Analysis of Impacts”

QEREEZRFENERICEIDEIF—01]

Prof. Mori (International Christian University)
“A Sectoral Analysis of the CJK Global Compact Joint Survey 2010”



3. BRBRGCHERIFHEDHER ST
3. Analysis of CJK GC Joint Survey

(2) TEEGCHERICODVWTHDEXRAE IEDLLELITD
Comparative Analysis with UNGC Implementation Survey |

New sighatories per year Total Global Compact sighatories

2000 - 2000 —

I 1500 5000

Responses by reglon
I

1000 - 4000

500 - 2000

o 0

[ - [
= g2 g 2 & £ B = & £ 2 o
= o o o o = = o o = o o
(] ™ ('] ™ ™ (] (] ™ o (] ™ ™
B Eusiness Mon-Business B Eusiness Man-Business

Business participants by employee # Non-business participants by type

. Africa Latin Arerica
Asia . Middle East
Australasia Marthern 10248
Arnerica
Eura Sl i
B pa I 2504599 B Acaderic B Latour
5.000-49939 . E::::T:?:tsbn Heo
Public Sector f
=50,000 CSH City
. nknown . Foundation . (Ot har
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3. HF

NEEGCHBIEAE DR E

3. Analysis of CJK GC Joint Survey

(2) TEEGCHERICODVWTHDEXRAE IEDLELELTO
Comparative Analysis with UNGC Implementation Survey Il

100 -

a0

B0

40t

20

overall, how has
particlpation In the
Global Compact helped
advance corporate
responsibility pollcles
andfor practices within
your company?

2%
———

41%

B Advancement would not
hawve happered otherwise

Significantly help=d

Moderately helpad
B Minimally halped
B Hoimpact

Top 5 Most Popular

Reasons for

Engagement in the

Global Compact

1

Increase trust In
coimpany

2

Integr-ation of
sustalnability
Issues

3

Universal nature
of the principles

'A

Networking with
other organl zations

Address
humanitarian
CONCeIns

Has the relevance of your
company’s particlpatlon In
the Global Compact been
Impacted by the global

economic downturn? Metwark with

othercompanies

Assist with innplerne ntation
of tha Principles

Assist with Cornmunication
on Prograss (COP)
Platfarm far palicy dislajue
Matwark with

non-business stakehaldars
Initiate partnership
projects

Subsidiary of

global participant

. I reased
Decraasad

Il riochange Benefits of COP Identifled by

companles that have reported

Demonstrates active
participation in Global Compact

tativates integration of
COMMItIMent inta care
business

Improves corporate
reputation

Why does your company engage in
a (lobal Compact Local Network?

2%

0 10 20 20 40 50 60 VO 20
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