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Establish high-level corporate leadership
for gender equality.

2

Ensure the health, safety and well-being
of all women and men workers.

Promote education, training and professional
development for women.

0

Promote equality through community initiatives
and advocacy.

Measure and publicly report on progress
to achieve gender equality.
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http://weprinciples.org/files/attachments/61.pdf
http://www.weprinciples.org/files/attachments/CEO_Statement_of_Support_Eng.pdf
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Please choose among the following options to publish your COP on the Global
Compact website

Basic Template: If you are new to the Global Compact, this Template will help you create
your first COP.

COP Submission: Use this tab if you have already created your COP, either integrated into
your sustainability report or as a standalone report, and you are not aiming to qualify for the
GC Advanced level.

Advanced Level: Use this tab if your COP demonstrates a higher level of performance and
disclosure and you would like to participate in the GC Advanced level.

Grace Letter: You can also submit a grace letter for a 90 day extension to your COP
deadline.
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The COP has been published on the Global Compact website

Communication on Progress Details

Q Back to COPs E Public version

Differentiation Level Detailed Results | Resources

GC Active 0
Thank you for submitting your company’s Communication on Progress (COP). It is now publicly available on the Global Compact website.

According to your self-assessment, your COP meets all minimum requirements and qualifies for the GC Active lavel.

Self-assessment v Includes an explicit statement of continued support for the UN Global Compact and its ten principles
" Description of actions or relevant policies related to Human Rights
v Description of actions or relevant palicies related to Labour
v/ Description of actions or relevant palicies related ta Enviranment
v Description of actions or relevant policies related to Anti-Corruption

v |dentifies targets, define performance indicators and measure outcomes
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Communication on Progress

General
Information

= Womean's
Empowerment
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Permanent hires Temporary hires Part-time hires Full-time hires
by gender by gender by gender by gender

| Male 78.9% | Male 77.12% | Male 41.66% | Male 78.88%
Female 21.09% Female 22.87% Fermale 5833% Fernmale 21.11%
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Transparency,
Measuring and 50%
Reporting

Measure and publicly report on progress to achieve gender
equality.

a. Make public the company policies ¢

promoting gender equality. Community
b. Establish benchmarks that quantify Leadership and A40%
levels. Engagement O

c. Measure and report on progress, bo
using data disaggregated by gende

d. Incorporate gender markers into ong

Community Leadership and Engagement: Promote equality
through community initiatives and advocacy

a. Lead by example — showcase company commitment to gender
— equality and women'’s empowerment.

b. Leverage influence, alone or in partnership, to advocate for gend
equality and collaborate with business partners, suppliers and
community leaders to promote inclusion.

c. Work with community stakeholders, officials and others to elimina
discrimination and exploitation and open opportunities for wome
and girls.

d. Promote and recognize women’s leadership in and contributions
to, their communities and ensure sufficient representation of
women in any community consultation.

e. Use philanthropy and grants programmes to support company
commitment to inclusion, equality and human rights.
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CSMBYMEITETVET , BEIWNWEHIERDIEEIZTEHKIZE0N,
womens-empowerment-principles@unglobalcompact.org or
cop@unglobalcompact.org
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